A beginner’s guide to great PR
Starting to spread the news about your good cause can be quite daunting, but follow a few simple steps and you’ll soon get the word out there!  
Getting started
What’s your story? 

· Think about what you want to tell the media about and why, whether you are a newly created charity looking to recruit supporters or a PTA fundraising for essential equipment for your school.

· Have a look through local papers and listen to the regional radio stations to see what types of stories they use.
· Make sure you have details of who, what, when, where, why and how included in your press release and add a quote from a named person. See our templates to get started.
· Remember to give contact details and a daytime phone number should anyone want to find out more.
Get the picture
· If you have a keen (and good!) photographer who will help, consider getting them to take a photo to go with the story.
· Make sure it’s bright, with a good background, with a maximum of three or four people in the photo. 
Contacting the media
· Decide on who you want to send your story through to – think about TV, radio, blogs and trade titles as well as local papers - and don’t forget to add the story to your website, newsletter, Facebook and Twitter pages etc.
· Do some research into which journalists write about your cause – then check the newspaper’s website or call the paper to find out the right email address to send press releases to.
· Make sure the title of your press release is the email subject and your press release is in the body of the email. Then check the spelling – and send it off!
· It’s OK to call to check it’s arrived, but very often journalists won’t tell you if it’s been used so ask your supporters to keep an eye out. 

You don’t always get results with every story, but keep trying when you have a good story to tell and your cause could become the news!
